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How to Write Killer Promo Emails
“Master the Skill of Writing Persuasive Emails that Move Your

Readers… In YOUR Favor!”

LEGAL NOTICE

The Publisher has strived to be as accurate and complete as possible in the creation of
this report, notwithstanding the fact that he does not warrant or represent at any time
that the contents within are accurate due to the rapidly changing nature of the Internet.

While all attempts have been made to verify information provided in this publication, the
Publisher assumes no responsibility for errors, omissions, or contrary interpretation of
the subject matter herein. Any perceived slights of specific persons, peoples, or
organizations are unintentional.

In practical advice books, like anything else in life, there are no guarantees of income
made. Readers are cautioned to reply on their own judgment about their individual
circumstances to act accordingly.

This book is not intended for use as a source of legal, business, accounting or financial
advice. All readers are advised to seek services of competent professionals in legal,
business, accounting, and finance field.

You are encouraged to print this book for easy reading.
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Chapter 1:

Introducing Email Marketing
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The CAN-SPAM Act defines SPAM as unsolicited bulk email. Bulk email isn’t SPAM
and neither is unsolicited email. To meet the definition requirements of SPAM in the
CAN-SPAM Act, email must be both bulk and unsolicited.

The CAN-SPAM Act made it illegal for businesses to send bulk marketing emails to
people who had not agreed to receive them. The opt-in list was born of the necessity to
gain that agreement.

The opt-in list is the backbone of email marketing today and opt-in list building
techniques are possibly the most discussed subject among affiliate marketers.

1.2 Writing Powerful Emails – How Vital Is It?

So just exactly how vital is it that your emails are powerful? Let me count the ways that
powerful emails make a difference in your affiliate marketing buisness.

The most used and the most effective method that is available to you as an affiliate
marketer for contacting your opt-in list members and selling your products and services
to them is email.

You may have contact with your list by way of a webinar or a teleseminar and be able to
speak directly with them occasionally but that doesn’t happen very often. You may well
publish a newsletter that you send to your list, as well, but that isn’t for the purpose of
convincing the members of your list to buy a product or service.

No.

Email is the way that you contact the members of your list on a regular basis and do so
for the purpose of selling them a product or service for which you are an affiliate
marketer.

1. By writing powerful sales emails you will make a great many sales to your
list. By writing weak and ineffectual emails you won’t make sales to your list.

2. By writing powerful sales emails you will increase the bottom line of your
bank account. By writing weak and ineffectual emails you will watch the balance
of your bank account dwindle.

3. By writing powerful sales emails you will increase your credibility in the
eyes of your list members. By writing weak and ineffectual emails you will lose
whatever credibility you had once established with them.
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4. By writing powerul sales emails you will increase your value as a joint
venture partner in the eyes of other affiliate marketers and other Internet
marketers. By writing weak and ineffectual emails you will lose the respect of
other marketers and become a less desirable joint venture partner.
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Chapter 2:

Before Getting Started On Your First
Email Writing
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2.1 The Single Most Important Purpose of
Your Email

Why is it that you send a marketing email to the members of your opt-in list? Most likely
you aren’t sending email just for the sake of sending email or because you think that
sending email is just a ton of fun.

No. You send email for just one purpose. That purpose is to convince those who receive
your email to act on it. You want the recipients to buy what you are selling. You want
them to click on the links you supplied, drag out those credit cards and buy what you are
selling.

In plain English, the object of a marketing email is to sell the products or services that
you are recommending in it.

There is a geometric therom that says, “The shortest distance between two points is a
straight line.” The object of a marketing email should be a straight line between point A
(You sending the email) and point B (the recipient of the email buying the product or
service that you are selling).

You don’t want to send the members of your list by way of the sceneic route. You want
them to get on the freeway and go as quickly as possible from receiving the email to
buying whatever you are selling.

If you lose sight of the main object of a marketing email that you send out to the
members of your list, you are very likely to send them on that sceneic tour and make
them forget all about getting from point A to point B.

This is the reason that you need to keep your eye on your goal while you are composing
your marketing email. Remember that the average email user does not actually read
their email from you. They scan the email. Their attention spans are notoriously short
and you just don’t have the luxury of a long winded sales pitch.

Long blocks of text will go unread. Not only will it not be read it will be the cause of
your email being kissed by the delete button. People are not patient. The goal is to get
them to make a purchase and not bore them to death in the process.

The very best marketing emails are short, one-page letters. They have short sentence.
They have short paragraphs and they have bullet points that outline the top 3 or 4 top
selling points of the product or service that you are promoting.
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There is actually a good one word description of a sales email that is directed at the
main purpose of making a sale. That word is ‘succinct’.

The dictionary defines ‘succinct’ as: expressed in few words; concise; terse.

Remember what your goal is when you are composing your marketing email message
and remember the definition of ‘succinct’. They go hand in hand.

There are several very important factors to consider when you are composing an email
that is succinct and on target. The first is, of course, convincing your list to buy what you
are selling but there are other factors as well.

Your marketing email always needs to be formatted correctly.... that is it should only use
ASCII characters, have only 65 characters per line and should not contain word-
wrapped links. This formatting makes your emails readable in all email programs.

An attention getting subject line is vital, as well. If you can’t convince the recipients of
your email to open it, they can’t act on it no matter how great it is. Additionally, every
word needs to be spelled correctly and the grammar needs to be impeccable.

The ONLY goal of a marketing email is to sell the product or service being advertised.

2.2 What You Need to Know Before Writing
Your Email

Writing powerful marketing emails take practice. You will look back someday on the first
marketing emails that you write and not only laugh but wonder why anybody bought
anything in the first place.

The first and most important thing to keep in mind when you are composing your
marketing emails is that real, live people will be reading them...or at least you hope
they will be reading them. You aren’t sending email to email addresses. You are sending
email to people.

The real people behind the email addresses on your opt-in list may not have a lot in
common with one another. A housewife in Toledo, a business executive in New York
and a rancher in Texas might not choose to have lunch together but they do have at
least two similarities.


